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About the report

Following Dufry's commitment towards providing
more visibility over its annual non-financial perfor-
mance, and building on the steps taken in 2016 with
the commissioning of our first Materiality Assessment
to identify the sustainability topics and in 2017 with the
preparation of the first Sustainability Report follow-
ing international standards. Dufry has again aligned
its Sustainability Report, with the guidelines of the
Global Reporting Initiative (GRI) Standards onits Core
Option. Reporting in accordance with this interna-
tional standard permits a more transparent and com-
parable approach to information and facilitates the
tracking of sustainability performance indicators.

As indicated in page 78 of the 2019 Annual Report,
Dufry has added Data Privacy and IT Security as an
additional material topic for this year's report, The rest
of the GRI indicators remain unchanged compared
to previous years. Dufry 2019 Sustainability Report ap-
plies the 2016 version of the GRI Standards for most
of the indicators; where noted “2016*" and “2018*" in
this annex and in the GRI Index, it refers to the Stan-
dards issue date, not the date of the information pre-
sented.

The report is divided in two main sections. The main
one - included in the annual report - gives the reader
a wider view of Dufry, its relationship with its main
stakeholders and its vision on sustainability. The sec-
ond part of the report - which is annexed to the An-
nual Report and also available in the sustainability sec-
tion of the corporate website, www.dufry.com, is this
document which contains information presented in
several tables with quantitative indicators as per the
GRI Standard indications. Both documents present
data as of December 31, 2019.

For easier tracking, a list of the whole set of indicators
in the GRI Index is available on the website. That Index
cross references GRI indicators and page numbers
and serves as a guide to where the information on each
topic may be found - either in the annual report, on
the Group website or in this annex document.

Scope

During 2019, Dufry has made significant progress in
the roll-out of Dufry Connect, Dufry’s digital HR plat-
form, which has permitted the company to increase
the breadth and depth of our employee-related infor-
mation to prepare this report.

For the general profile and most of the GRI indicators,
we have included information on the whole group. For
staff-related indicators - GRI 102-8, GRI 102-41. GRI
202 and GRI 400 series (from 402 to 406). information
is broken-down by five geographical divisions:

— HQ - Group Headquarters in Basel, Switzerland

— Division 1 - Europe & Africa

— Division 2 - Asia Pacific and Middle East

— Division 3 - North America

— Division 4 - Central and South America

More information about each of the Divisions and
countries included may be found on pages 48 -65 of
the annual report.

Should you have any comments about the content of
the report or want to know more about Dufry’s efforts
towards sustainability, please email us to
sustainability@dufry.com
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INFORMATION ON EMPLOYEES AND OTHER WORKERS

(USING GRI CODING)

102-8 INFORMATION ON EMPLOYEES AND OTHER WORKERS

Headcounts

DIVISION 3 DIVISION 4 TOTAL
10.383 7.666 35,086
3,298 3,019 12,432

DIVISION 3 DIVISION 4

BREAKDOWN BY EMPLOYEE TYPE

Headcounts

Male

Part time
BREAKDOWN BY CONTRACT TYPE

Headcounts

Male

Temporary
BREAKDOWN BY AGE GROUP

Headcounts

Male

>50 years
BREAKDOWN BY PROFESSIONAL LEVEL

Headcounts

ol

Note: These tables provide additional information to that available in the Annual Report, page 93, including:
breakdown of headcounts of relevant operations by gender, employee type, employee contract, age and
professional level. For more consistent tracking, headcounts from the Distribution Centres have been re-

assigned to the divisions where these are located.
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102-41 PERCENTAGE OF EMPLOYEES COVERED BY A COLLECTIVE
BARGAINING AGREEMENT 2016*

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4 TOTAL
IN%
Headcounts e OO A% 9% 3% T6% . 45%
201-2 FINANCIAL IMPLICATIONS AND OTHER RISKS
AND OPPORTUNITIES DUE TO CLIMATE CHANGE
It is not possible to determine if the changes in existing rules initiated by climate
change will involve changes to business processes associated with significant costs.
Global regulation that could massively affect the predicted growth of international
air traffic (with expected annual growth rates of 4-5% until 2035) is rather unlikely
due to the fact that it would necessarily need to be accompanied by restrictions for
individual countries.
Stricter regulatory requirements due to climate change could eventually be an op-
portunity for some of our operations. As indicted in pages 88 - 89 of the 2019 Annual
Report, Dufry has retail shops in 38 of the 115 of the airports that have achieved
either the the optimization or carbon neutrality accreditations.
202-1 RATIOS OF STANDARD ENTRY LEVEL WAGE
BY GENDER COMPARED TO LOCAL MINIMUM WAGE
HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4
RATIO (1.00 = MINIMUM WAGE)
Male e e A A
Female e e el
Note: In the Canton of Basel (Switzerland) where Dufry's HQ is located, there are different levels of
minimum wages that depend on skills and experience. Likewise, we have not identified a benchmark for
Cambodia, India, Indonesia, Hong Kong, UAE, hence, these operations have been omitted for the calcula-
tion of the Division 2 group.
202-2 PROPORTION OF SENIOR MANAGEMENT HIRED
FROM THE LOCAL COMMUNITY
At Dufry, we believe talent has no nationality. Our operations and offices however are
very much linked to where they are based and this is reflected in the composition of
our staff at all professional levels. As a general practice, and where possible, Dufry
incorporates members of the local communities to its management team as this gives
a better understanding and, as a result, a better running of the operations.
HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4
IN%
Locally hired O S S

204-1 PROPORTION OF SPENDING ON LOCAL SUPPLIERS

The food, confectionery and catering category (which represent 18 % of Dufry 2019
global sales) has by large the largest proportion of their global procurement budget
spent on local providers, with approximately 60 %. This is followed by the Wine & Spir-
its (17% of the 2019 global sales), with 20% of their budget spent on local brands,
and the Luxury category (13 % of 2019 global sales), with 19 % of their budget spent on
local providers. Tobacco goods (11 % of the 2019 global sales) accounts for 2.5 % while
Perfume and Cosmetics (32 % of the 2019 global sales) spends approximately 1.5% on
local providers.
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401-1 NEW EMPLOYEE HIRES AND EMPLOYEE TURNOVER

Note that Dufry operates in airports that have a very marked seasonal pattern and
traffic, especially in Division 1 (Europe & Africa) and Division 4 (Central & South Amer-
ica). Over the summer season - from April until October - these airports concentrate
over 80 % of the annual traffic. Staff is hence reinforced over each summer period.
Wherever possible, Dufry employs the same staff year after year. However, these sea-
sonal employment contracts are accounted as new hires in the table below and there-
fore also impact the turnover figures.

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4

HEADCOUNTS

New Hires
Male

>50 years
IN %

New Hires
Male

>50 years
HEADCOUNTS

Employee turnover

Male

>50 years
IN%

Employee turnover

e
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402-1 MINIMUM NOTICE PERIODS REGARDING OPERATIONAL CHANGES

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4
IN WEEKS
Minimumnoticeperiod . 2Weeks  SWeeks'  7TWesks  2Weeks 4 Weeks
* There is no such a requirement/information not available for Greece and Uruguay.
403-1 WORKERS REPRESENTATION IN FORMAL JOINT MANAGEMENT-

WORKER HEALTH AND SAFETY COMMITTEES

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4
IN %
Staffrepresented in H6S committees 88% 65% n/a 2% 2%
Health & Safety applicable legislation changes from one country to another. And while
in operations like Spain or the UK, 100 % of the staff is covered by a joint manage-
ment-worker committee, in others, like Greece or Brazil, the work done by this com-
mittee is outsourced and covered by a third-party company. There is not such a com-
mittee in our North America operation.
403-8 WORKERS COVERED BY AN OCCUPATIONAL HEALTH AND SAFETY

MANAGEMENT SYSTEM BASED ON LEGAL OR RECOGNIZED STANDARDS
HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4

ABSOLUTE 7 IN %
Employees and workers who
are not employees, covered by
the HES system 240 100% 12341 106% 1984 38.57% n/a - 7392 96.43%
Employees and workers who are
not employees, covered by
the H&S system that has been
INTERNALLY audited - 0% 6,687 57 % 1850 35.96% n/a - 3716 48.47%
Employees and workers who are
not employees, covered by
the HES system that has been
EXTERNALLY audited - 0% 6,445 55% - 0% n/a - 4,649 60.64%

* Division 1 only includes Morocco from Dufry operations in Africa. Division 2 only includes Armenia,
Kazakhstan, Russia and Serbia. In Division 3 (North America) there is not such a HGS committee as previ-

ously indicated, hence, no information is reported for this indicator.

404-1 AVERAGE HOURS OF TRAINING PER YEAR PER EMPLOYEE

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4

HOURS OF TRAINING
Total average 226 12.4 87.2 15 367
Male 210 134 776 15 296
Director / Top management 205 119 o 50 19 h 197
Admin & Professional 212 206 238 10 175
Sales § Ops Managers - 218 1208 25 262
Sales§ Ops Staff T - 109 899 15 337
Female 24.3 ne 93.4 16 a3
Director / Top management 205 55 o - 18 h 192
Admin & Professional 248 78 322 12 186
Sales § Ops Managers I 235 1639 15 242
Sales & Ops Staff o 106 954 16 462

* training hours in Division 2 (Asia Pacific and Middle East) are over the global average due to new opera-
tions, which resulted in higher training hours of our sales staff. In Division 3 (North America) a different
system and criteria for tracking training hours have been applied, resulting in lower training hours than

the average. Information will be harmonized for next year.
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404-3 PERCENTAGE OF EMPLOYEES RECEIVING REGULAR
PERFORMANCE AND CAREER DEVELOPMENT REVIEWS

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4

Sales & Operations managers

405-1 DIVERSITY OF GOVERNANCE BODIES AND EMPLOYEES

HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4

IN %

% male

% female

% >50 years

406-1 INCIDENTS OF DISCRIMINATION AND CORRECTIVE

ACTIONS TAKEN
HQ DIVISION 1 DIVISION 2 DIVISION 3 DIVISION 4
# OF INCIDENTS
Total number 0 6 o] 3

Remediation plan implemented and under
supervision 0 0 0 0 0

410-1 SECURITY PERSONNEL TRAINED IN HUMAN RIGHTS
POLICIES OR PROCEDURES

Dufry does not employ in-house security personnel of its own. This is largely due to
the fact that it's retail stores are overwhelmingly located in airports, railway stations
and on cruise lines (26 % of 2019 global sales), where security is already strict and
generally provided by the airport authority or cruise line itself. To the extent that se-
curity personnel are required and are contracted, Dufry expects its security service
contractors to act in a manner consistent with local and national laws as well as with
applicable human rights standards. Dufry outsources this service to trustworthy pro-
viders, regulated by local governments and with a reputable track record of services,
including the respect for human rights. We have not recorded for the period any case
of human rights or abuse by the security personnel hired by Dufry.
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416-1 ASSESSMENT OF THE HEALTH AND SAFETY IMPACTS
OF PRODUCT AND SERVICE CATEGORIES

We are committed to ensuring that every product we sell is safe. Our procurement
teams focus on preventing issues occurring by sourcing products from a reliable sup-
ply base. Dufry does not sell own-brand products.

Some of the products that Dufry sell are heavily regulated - especially alcohol and
tobacco but also beauty and food. Dufry complies with all regulations and rules re-
lated to the products sold in the countries where it operates.

8/8





