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Basel, Switzerland 

30 September 2024 

 

NEWS RELEASE 

 

Avolta launches global ‘Club Avolta’ loyalty 

program for travelers  

Leading global travel experience player Avolta AG (SIX: AVOL) has today launched Club 

Avolta, an industry-first loyalty program that seamlessly integrates duty-free, duty-paid, 

food & beverage (F&B), brands, airports, airlines, hotels, and more. This strategic 

initiative aims to revolutionize the global travel experience, enhancing traveler 

satisfaction and driving sales. 

Club Avolta delivers substantial benefits to key stakeholders across the travel ecosystem by 

incorporating the company’s full offering of travel retail, convenience, and F&B outlets, giving 

travelers exclusive benefits and experiences with the world’s favorite brands. Designed to be 

completely customer-centric, it is simple, intuitive, and tailored to each traveler’s unique 

needs. The program rewards members when they spend at Avolta stores in one of 73 countries 

with nearly 5,000 points of sale, offering exclusive member pricing, access to exclusive offers, 

products, experiences and instant rewards. This elevates their journey with travel network 

benefits from airlines, hotel groups, VIP lounges, and more. 

Xavier Rossinyol, Chief Executive Officer, Avolta said: “Club Avolta supports our ambition to 

maximize value for our customers, while driving sustainable growth for our business. As the 

largest travel experience player, our diversification across travel retail, F&B, and convenience 

gives us a competitive edge through our ability to generate insights from proprietary data 

points. For members, Club Avolta starts as a simple transaction but quickly becomes a habit, 

and eventually a lifestyle. The program allows us to understand our clients and their 

purchasing behavior even better, enabling data-driven business decisions that align with our 

Destination 2027 strategic objectives.”  

For airports, Club Avolta will drive increased sales, while also boosting traveler satisfaction. 

The program is designed to seamlessly integrate with existing airport loyalty schemes, 

complementing and enhancing the overall customer experience. Meanwhile, brands will 

benefit from increased visibility of purchasing behaviors, allowing for data-driven investments 

in experiences and rewards that resonate with travelers and help grow market share. 

Club Avolta and the corresponding branding is being rolled out across all Avolta locations 

globally during a transition phase as the company retires Red by Dufry. Current members of 

Red by Dufry will have their membership automatically transferred to Club Avolta, with the 

current app prompting an automatic update for a full member experience. 
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About Avolta 
 
Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta 
maximizes every moment of the traveler’s journey through its combination of travel retail and travel food & 
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, 
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points 
of sale across three segments – duty-free, food & beverage and convenience – and various channels, including 
airports, motorways, cruises ferries, railway, border shops and downtown. An inherent element of Avolta’s business 
strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering high 
standards of environmental stewardship and social equity – making meaningful impact in the local communities. 
The company’s access to 2.3 billion passengers each year reinforces the power of its more than 76,000 people, 
committed to surprising guests and delivering solid execution, supporting the company in creating value for all 
stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

