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Basel, Switzerland 

5 July 2024 

 

NEWS RELEASE 

Avolta expands Africa footprint with new 
ten-year contract for Duty-Free store at 
Murtala Muhammed International Airport’s 
new terminal, Lagos, Nigeria  
 

Avolta AG (SIX: AVOL), leading travel experience player, celebrated today the opening 
of its new Duty-free store at Murtala Muhammed International Airport in Lagos, the 
largest airport in Nigeria and one of the busiest in Africa. This expansion in Africa’s 
powerhouse economy – and one of the most extensive network of international and 
domestic airports in the continent – represents a major landmark in enhancing Avolta’s 
market presence, showcasing a fine selection of products across key categories with 
a strong local flavor. 
 
Part of the airport’s newly constructed Terminal 2, the 400 m2 walk-through store is crafted to 

meet the tastes of international travelers as well as the significant Nigerian diaspora, offering 

passengers a mix of global and local brands across the categories of food, liquor and tobacco, 

as well as offering the largest Duty-free beauty selection in the country. The store is equipped 

with Self-Service Checkouts enhancing the shopping experience with a focus on convenience. 

Initially forged more than ten years ago, Avolta’s partnership with FAAN (Federal Airports 

Authority of Nigeria) has since introduced many global brands to Nigeria. The new store is set 

to redefine the local travel and shopping experience, complimenting the existing two stores 

operated by Avolta in Terminal 1 of the same airport since 2015, as well as its store in Nnamdi 

Azikiwe International Airport, Abuja.  This new venture is a testament to Avolta's commitment 

to expanding its footprint, while elevating the travel experience in airports nationwide. 

Mrs Olubunmi Kuku, Managing Director of FAAN commented: “We are thrilled to announce 

Avolta as our strategic partner. This premium location is set to significantly elevate the 

passenger experience, offering unmatched service and convenience." 

Olivier Meyer, Director of local partner Marport Services Ltd, said: “We are proud to have 

partnered with the largest travel retailer globally, Avolta and FAAN to develop world-class 

outlets in Nigeria. Achieving this significant milestone amid challenging economic conditions 

underscores the company’s dedication to improving the travel experience for millions of 

passengers. We look forward to further supporting their expansion in the country.” 

Abdeslam Agzoul, CEO Middle East & Africa at Avolta said: "The new Terminal 2 store at 

Murtala Muhammed International Airport is a milestone for Avolta in Africa. We are proud to 

play our part in the expansion of the airport, offering a rich product selection that sets new 

standards in airport shopping in the region, including a broad local assortment that offers 

passengers a taste of Nigeria. This is a significant leap forward in our mission to make 

travelers happier and enhance the consumer experience in Nigeria. We thank our long-

standing partners at FAAN for the trust placed in us and look forward to our continued 

collaboration."  
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The new Terminal 2 building is part of the ongoing development of five new terminals across 

Nigeria, part of a strategic plan to enhance the infrastructural development of Nigeria's airports 

and to position the country as a top-tier destination and transit hub in Africa. 
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For further information 

 

Contact 

 

Rebecca McClellan  Cathy Jongens 

Global Head Investor Relations  Director Corporate Communications  

 
rebecca.mcclellan@avolta.net  

 
cathy.jongens@avolta.net  

 
+44 7543 800405  

 
+41 79 288 09 36 

 
 
 
 

   

 
About Avolta 
  
Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta 
maximizes every moment of the traveler’s journey through its combination of travel retail and travel food & 
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, 
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points 
of sale across three segments – duty-free, food & beverage and convenience – and various channels, including 
airports, motorways, cruises, ferries, railways, border shops and downtown. An inherent element of Avolta’s 
business strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering 
high standards of environmental stewardship and social equity – making meaningful impact in the local 
communities. The company’s access to 2.3 billion passengers each year reinforces the power of its more than 
76,000 people, committed to surprising guests and delivering solid execution, supporting the company in creating 
value for all stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 
 
 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

