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Basel, Switzerland 

5 June 2024 

 

NEWS RELEASE 

 

Avolta and utu Unleash 25% More Spending 

Power at Milan Airports with VAT Refund 

Innovation  

Avolta, the leading global travel experience player, and utu, a travel fintech company, 

are launching a pilot programme to maximize Duty-free shopping opportunities by 

enhancing the VAT refund process at Milan’s Malpensa Airport Terminal 1 and Milan 

Linate Airport in Italy. The innovative programme offers travelers 25% more spending 

power by upcycling city-side VAT refunds, aiming to unlock significant airside Duty-

free revenue growth. 

Kicking off in June 2024, the Avolta x utu programme is set to redefine the traveler’s retail 

journey by transforming VAT refunds into duty-free vouchers redeemable in Milan. While the 

pilot is focused on Avolta’s Milan duty-free operations, if successful the programme will be 

rolled out across its global shop network, unlocking additional sales potential for Avolta 

worldwide. 

From early June, non-EU travelers can easily convert their VAT refunds from city-side 

purchases into airside duty-free vouchers worth around 25% more than their original refund. 

By erasing the line between cityside and airside shopping, the programme maximises the 

potential of VAT refunds, offering travelers increased spending power, which they can access 

instantly through utu’s dedicated web solution available on all smartphones. Tourists will 

continue to complete the standard tax refund process at the airport prior to departure.  

In the global travel retail sector, an estimated US$ 4 billion in VAT refunds processed at airports 

goes unclaimed each year1. The Avolta x utu programme will be the first to capture this market 

at scale, capturing VAT refunds that might  otherwise leave the country, as an incremental 

sales driver for Avolta’s airside retail stores in Milan and, if successful, on a global scale. 

Maurus Lienhard, Chief Strategy and Transformation Officer at Avolta, said: "utu’s 

proposition puts the traveler at the centre by providing additional value and enhancing their 

journey; this fits perfectly within our Destination 2027 strategy. We are excited to launch utu in 

a major European travel hub where tax-free shopping  plays a key role, and look forward to 

sharing its benefits with our customers. Additionally, we see potential to leverage our global 

network with a presence over 73 countries and 5,100 points of sale to roll out this programme, 

driving sales growth for our business. utu's innovative solution complements our mission to 

make the journey as rewarding as the destination and unlock new sources of value." 

Ameer Jumabhoy, Co-Founder of utu, commented: "Our partnership with Avolta 

demonstrates the untapped potential within the travel retail ecosystem. By rewiring the tax-

free and duty-free value chain, we're creating a win-win for travelers and airside retailers. We 

https://www.utu.global/
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believe this model can be replicated in airports worldwide, driving multi-billion dollar growth for 

the industry." 

utu has already garnered significant attention within the travel retail industry. In 2023, utu's 

solution impressed judges at Avolta’s NEXT Global Innovation Challenge, a showcase seeking 

visionary ideas to elevate travel retail. Selected as one of 14 finalists from over 140 entrants, 

utu secured a funded project with Avolta. 

The programme launch will be supported by a strategic marketing campaign featuring a mix 

of digital promotions with in-person engagement. Avolta x utu ambassadors will be placed in 

key locations in the Milan city centre and within Malpensa Airport T1 to educate travelers and 

drive awareness of the offering. 

As the project progresses, the travel retail industry will be assessing the impact of unlocking 

refunds earned city-side on their own airside duty-free sales. The Avolta x utu model will serve 

as a blueprint for airports and retailers worldwide, with an opportunity to unlock a new era of 

growth for the travel retail sector. 

 

 

Notes to editors 

1 utu projections based on Global Blue publicly available data 

 

About utu 

utu (pronounced "you-too") is transforming tax-free shopping worldwide by empowering 

travelers with the freedom to obtain a higher VAT refund by going beyond digitising refunds 

to re-engineer the tax-free shopping value chain to benefit travelers. The utu management 

team has deep domain knowledge in tax-free shopping developed over 25 years of 

refunding VAT and GST worldwide. By bringing the worlds of refunds and rewards together, 

utu unlocks new value in rewards from retailers, airlines, hotels, and others. Founded in 

2016 and headquartered in Singapore, utu's products can be used in over 50 countries. 

https://www.utu.global/  
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About Avolta 
 
Avolta AG, (SIX: AVOL) is a leading global travel experience player. With the traveler at its strategic core, Avolta 
maximizes every moment of the traveler’s journey through its combination of travel retail and travel food & 
beverage, passion for innovation and excellent execution. Avolta’s well-diversified business across geographical, 
channel and brand portfolio pillars operates in 73 countries and more than 1,000 locations, with over 5,100 points 
of sale across three segments – duty-free, food & beverage and convenience – and various channels, including 
airports, motorways, cruises, ferries, railways, border shops and downtown. An inherent element of Avolta’s 
business strategy is found in ESG, aiming for sustainable and profitable growth of the company while fostering 
high standards of environmental stewardship and social equity – making meaningful impact in the local 
communities. The company’s access to 2.3 billion passengers each year reinforces the power of it’s more than 
76,000 people, committed to surprising guests and delivering solid execution, supporting the company in creating 
value for all stakeholders. 
 
To learn more about Avolta, please visit avoltaworld.com 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.com%2Fv3%2F__http%3A%2F%2Favoltaworld.com__%3B!!I3qE0DHwZrIk!_-1jOEqrB-nD3OKKJjEoYLlblJIf7MhHgceQBxw3JABegkrZ64-JUshQbCfeJmFnFkCxZzsnZLp0c3h2m8AungPKfWidHQ%24&data=05%7C01%7CAgustina.Rincon%40dufry.com%7C9924f353c2444a4c9edb08dbe08b908c%7Cea8e7a95b1094fa7ae4cf5372b7619ae%7C0%7C0%7C638350662909395047%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ObHl9llLqdQzcQJzKW14LvZGXShYM08ovpCiByMFiSk%3D&reserved=0

